Squid Game or Quit game:

A Case Study of Netflix Original Series Squid Game 1's Global Impact on Sub-Cultural Diversity

Abstract

The global cultural industry has enriched
transnational collaboration through media
streaming. Digitalization allows dynamic
cross-cultural communication between
individuals. However, such a global
expansion may not reflect growing diversity,
especially when media streaming such as
Netflix controls a mainstream cultural value in
an international market. Therefore, our
research examines the hegemonic effects of
globalized cultural production, with a focus on
Squid Game Season 1 as the case study.
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Conclusion

Under the influence of globalization,
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